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Lockdown Period (26/03-28/04)

Stamping out COVID: The Alert Level Framework

We can all 
slow the 
spread

New Zealand Government's approach to COVID-19
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L2 L3 Level 4 (Lockdown Period 26/03-28/04)       Level 3          L2 L3 Level 4 (Lockdown Period 26/03-28/04)       Level 3          

Infection Trend During Lockdown (Alert Level 4)

Results of New Zealand Government's strategy on domestic Covid-19 transmission

Total confirmed and probable cases
As at 9.00 am, 14 May 2020

Total confirmed and probable cases
As at 9.00 am, 14 May 2020



Affirmatively Reading Post-Consumerism, Manfredo Manfredini,1,2 Jennifer Rong1 and Jacky Ye,1 The University of Auckland, New Zealand, 2Hunan University, People’s Republic of China

1,060

959

937

920

850 900 950 1,000 1,050 1,100

European

Asian

Māori

Pacific people

Median weekly earnings from wages and salaries, by 
ethnicity - June quarter 2019 

(stats.govt.nz)

1058

184

126

80

49

71%

12%

8%

5%

13%

0 200 400 600 800 1000 1200

European

Asian

Māori

Pacific people

MEELA & Unknown

Confirmed and probable cases of COVID-19 in 
New Zealand - Total cases by ethnicity 

(govt.nz on 11/05/2020)

Who Has Been Affected by COVID-19 in New Zealand: Social Inequality Issues

Demographics of the Infected People: Infection Distribution Among Ethnic Groups
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Confirmed and probable cases of COVID-19 in New 
Zealand - Total cases by age - Age group (years)

(govt.nz on 13/05/2020)

COVID-19 and Social Inequality in New Zealand

Distribution of the Infection Among Age Groups: Young Adults Outnumber Older Groups 
Confirmed and probable cases of COVID-19 in New 
Zealand - Total cases by age - Age group (years)

(govt.nz on 13/05/2020)
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Spatial Distribution of the Infection: 36% of Cases Are in the Auckland Region 

COVID-19 and Social Inequality in New Zealand

Distribution of the infection by District Health Board Distribution of the infection by District Health Board in the Auckland Region
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(Source: Auckland Council, https://www.aucklandcouncil.govt.nz/plans-projects-policies-reports-bylaws/our-plans-strategies/auckland-plan/map-book/Pages/default.aspx)

Auckland Plan 2050: The Emerging (E) Metropolitan Malled Centres (4 of the 9 Metropolitan Centres)
Localising the centres of public activities in Auckland’s Policentric Urbanism
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Localising the centres of public activities in Auckland’s Policentric Urbanism

The Città Autostradale disjoined fabric (Sylvia Park Metropolitan Centre Zone in the 2016 Unitary Plan of Auckland)

The Emerging (E) Metropolitan Malled Centres

https://unitaryplanmaps.aucklandcouncil.govt.nz/upviewer/

“Enclosure is a ‘constituent element of capitalist relations and accumulation‘. . . to forcibly separate people from whatever access to 
social wealth they have which is not mediated by competitive markets and money as capital . . . New enclosures thus are directed
towards the fragmentation and destruction of “commons”, that is, social spheres of life the main characteristics of which are to
provide various degrees of protection from the market.” (De Angelis, 2007, p. 145)
The sheer consumption amplifies its power of being mirror and mirage through an augmented “logic of visualisation” (Lefebvre)
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Localising the centres of public activities in Auckland’s Policentric Urbanism

Sidewalks to Erewhon

… they [machines] are really limbs
and organs lying on the body 
without organs of a society, which 
men will appropriate according to 
their power and their wealth, and 
whose poverty deprives them as if 
they were mutilated organisms.

Deleuze and Guattari, AOE
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Localising the centres of public activities in Auckland’s Policentric Urbanism

Source: https://www.nytimes.com/2015/01/04/business/the-economics-and-nostalgia-of-dead-malls.html?smid=tw-share&_r=1#slideshow/100000003419230/100000003419257

The Creative Destruction: a dual challenge involving experience economy and digitalisation of retail

Modern “Consumerist” Mall                             Ultra-Modern “Prosumerist” Centre
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Localising the centres of public activities in Auckland’s Policentric Urbanism

Sylvia Park: an ultra-modern enclosure of superlative abstract civicness

St Lukes: a modern shopping & entertainment enclosure of scripted eventfulness 
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Localising the centres of public activities in Auckland’s Policentric Urbanism

The Emerging (E) Metropolitan Malled Centres: Social infrastructure (key institutions)

(Source: Auckland Council, https://www.aucklandcouncil.govt.nz/plans-projects-policies-reports-bylaws/our-plans-strategies/auckland-plan/Pages/interactive-map.aspx?ItemId=9&prev=Maps)

Sylvia Park Metropolitan Centre

St Lukes Town Centre

St Lukes

Sylvia Park
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Localising the centres of public activities in Auckland’s Policentric Urbanism

Source: www.westfield.co.nz

St Lukes Centre’s “Consumerist” Mall (ready for redevelopment to cope with the new mode of consumption)

A heterotopia of the “experiential turn” where experientially managed of relational systems produce “atmospheres” of 
eventful spectacle that make the individual a background choralist
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Localising the centres of public activities in Auckland’s Policentric Urbanism

Sylvia Park Centre: the “Post-Consumerist” Mall

A pseudo-identitopia of the “hybrid placeness turn” where algorithmically controlled of sociospatial relational systems 
produce “relational domains” multidimensional engagement that conceive the individual as transduced prosumer (or 
produser) 

Source: www.scentregroup.com and www.kiwiproperty.com
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Localising the centres of public activities in Auckland’s Policentric Urbanism

Sylvia Park Centre during the 28 April-11 May 2020 lockdown
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From Physical to Digital Public Space
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Digital Growth indicators 
Changes in indicators of digital adoption Jan 2020-Jan 2019

(Source: WeAreSocial-Hootsuite 2020 Report, * Interpolated value)
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Social Media Usage in New Zealand
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Instagram audience in New Zealand
June 2019 (000s)

(Source: socialmedia.org.nz)

Instagram usage in NZ: 90% of Kiwis between 18 and 39 use social media (Source: Colmar Brunton)
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Mobile social media stats New Zealand
Dec 2019 - Apr 2020

(Source: Statcounter)
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From Physical to Digital Public Space



Affirmatively Reading Post-Consumerism, Manfredo Manfredini,1,2 Jennifer Rong1 and Jacky Ye,1 The University of Auckland, New Zealand, 2Hunan University, People’s Republic of China

Experiential-Sharing Economy and Creative Destruction of the Malled Metropolitan Centres

Number of Interactions
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Posts Comments Likes Column1

Period Case Study Number of Posts Number of Commenters Number of Likes Total number of interactions
Pre-lockdown Sylvia Park MC 144 141 4519 4804
Lockdown Sylvia Park MC 35 77 4186 4298
Variation (%) -75.69 -45.39 -7.37 -10.53

Period Case Study Number of Posts Number of Commenters Number of Likes Total number of interactions
Pre-lockdown Sylvia Park MC 39 151 1177 1367
Lockdown Sylvia Park MC 13 31 562 606
Variation (%) -66.66 -79.47 -52.25 -55.67

Sylvia Park Post-Consumerist Centre: Network analysis of Instagram data (Pre-Lockdown & Lockdown)
Overall Interaction 
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Experiential-Sharing Economy and Creative Destruction of the Malled Metropolitan Centres

Sylvia Park Post-Consumerist Centre: Network analysis of Instagram data (Pre-Lockdown & Lockdown)
Number of Posts 
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Period Case Study Number of Posts
Pre-lockdown Sylvia Park MC 144
Lockdown Sylvia Park MC 35
Variation (%) -75.69

Period Case Study Number of Posts
Pre-lockdown Sylvia Park MC 39
Lockdown Sylvia Park MC 13
Variation (%) -66.66
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Experiential-Sharing Economy and Creative Destruction of the Malled Metropolitan Centres

Number of Interactions

Period Case Study Number of Posts Number of Commenters Number of Commenters per Post
Pre-lockdown Sylvia Park Metropolitan Centre 144 141 0.98
Lockdown Sylvia Park Metropolitan Centre  35 77 2.2
Variation (%) -75.69 -45.39 +124.49
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Period Case Study Number of Posts Number of Commenters Number of Commenters per Post
Pre-lockdown St Lukes Town Centre 39 151 0.98
Lockdown St Lukes Town Centre  13 31 2.2
Variation (%) -75.69 -79.47 -38.50

Sylvia Park Post-Consumerist Centre: Network analysis of Instagram data (Pre-Lockdown & Lockdown)
Number of Commenters 
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Experiential-Sharing Economy and Creative Destruction of the Malled Metropolitan Centres

Period Case Study Number of Posts Number of Likes Number of Likes per Post
Pre-lockdown Sylvia Park Metropolitan Centre 144 4519 31.38
Lockdown Sylvia Park Metropolitan Centre  35 4186 119.6
Variation (%) -75.69 -7.37 +281.11

Period Case Study Number of Posts Number of Likes Number of Likes per Post
Pre-lockdown St Lukes Town Centre 39 1177 30.17
Lockdown St Lukes Town Centre  13 562 43.23
Variation (%) -75.69 -52.25 +43.24

Sylvia Park Post-Consumerist Centre: Network analysis of Instagram data (Pre-Lockdown & Lockdown)
Number of Likes

119.6

31.4

0 20 40 60 80 100 120 140

Sylvia Park MC

Sylvia Park MC

Ultra-Modern Centre 
Number of autonomous (non commercially generated) likes per post

43.2

30.2

0 10 20 30 40 50

St Lukes TC

St Lukes TC

Modern Centre
Number of autonomous (non-commercially generated) likes per post



Affirmatively Reading Post-Consumerism, Manfredo Manfredini,1,2 Jennifer Rong1 and Jacky Ye,1 The University of Auckland, New Zealand, 2Hunan University, People’s Republic of China

Ethnic Distribution: Inequality Reversed?
Sylvia Park’s “Post-Consumerist” Centre - Network Analysis of Instagram Data: Interaction Polarisation

Pre-Lockdown                                                             Lockdown
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Sylvia Park’s “Post-Consumerist” Centre: Content Analysis of Instagram Data - Posts During Lockdown
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Sylvia Park’s “Post-Consumerist” Centre: Content Analysis of Instagram Data - Posts During Lockdown
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* Moms are shopping 👠 / Let children play in the central square / Like it.

Sylvia Park’s “Post-Consumerist” Centre: Content Analysis of Instagram Data - Posts During Lockdown

Preeminence of Spatial Content of Situated Practices



Affirmatively Reading Post-Consumerism, Manfredo Manfredini,1,2 Jennifer Rong1 and Jacky Ye,1 The University of Auckland, New Zealand, 2Hunan University, People’s Republic of China

Thank you
Manfredo MANFREDINI, 
1School of Architecture and Planning, The University of Auckland, New Zealand 
School of Architecture and Urbanism, Hunan University, China
Urban Relational Informatics, https://www.drh.nz/labs/urban-relational-informatics/

Affirmatively 
reading

POST-
CONSUMERISM

Manfredo Manfredini, m.manfredini@auckland.ac.nz




